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Principles of business (Activity 6)
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Unit D/506/1942: Principles of Business
Activity 6 – Sales and Marketing (AC 5.1, 5.2, 5.3, 5.4, 5.5)
Sales and marketing are important for the commercial success of an organisation. Complete the activities below related to sales and marketing.
1. What are the 7 key principles of marketing? Provide a brief explanation of each.

1) ……………………………………………………………………………………………………
2) ……………………………………………………………………………………………………
3) ……………………………………………………………………………………………………
4) ……………………………………………………………………………………………………
5) ……………………………………………………………………………………………………
6) ……………………………………………………………………………………………………
7) ……………………………………………………………………………………………………

2. What are the key stages of the sales process? Provide a brief explanation of each stage.

……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

3. What are the key features and uses of market research? 

…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

4. What is the value of a brand to an organisation?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………



5. In the space below, provide a detailed explanation of the relationship between sales and marketing, including the effects the relationships can have on the business.

…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
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